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Rhetorical Analysis Of “Be Who You Are Beauty” By Bobbi Brown
Outline
I. Bobbi Brown’s “Be Who You Are” commercial, the spokesperson, mirror effect, and background symbols develop a persuasive advertisement that inspires women to seek comfort in their skin. At the same time, they are helped by makeup to gain more confidence.
II. The spokesperson uses a persuasive and empowering voice to convince the listeners and viewers of the advert about sticking to what they feel is best for them. Moreover, the spokesperson uses the tone to persuade them that it is better to apply makeup to enhance their confidence by promoting makeup products. additionally, the spokesperson incorporates different perspectives from individuals about “Be Who You Are.”
a) Explaining that beauty is defined when someone is comfortable in their skin.
b) Experiences of women from different racial backgrounds.
III. Additionally, the advert's mirror effect is entirely significant since it helps the viewer gain some confidence in the ideas presented on beauty definition by different speakers.
a. Classical zooming and reflection of the perfect skin of the presenters.
b. Reflection of the "Be Who You Are" theme whenever new speakers present.
IV. Finally, the advert's background has different color aspects, including vivid white paintings to enhance the speakers' ideas. 
a. The opening of the video starts with a dark illumination background.
b. The black opening background shifts into a white background.
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